
Online Event Marketing

Simplified



Marketing Hacks for your

Online Event
You’ve mastered the art of hosting online events, but now it’s time to learn how to get people to

join your event through smart marketing.

How people choose to meet has changed drastically since 2020. Technology has provided a

simple and effective way to bring people together, no matter the distance between them. This

has increased the popularity and necessity of online events. The digital event’s landscape has

become more competitive as more people move to online space – all competing for attention.

This change comes with exciting challenges and opportunities.

Being one of the many brands that have adapted to online events there are many questions such

as how we promote our events, keep attendance rates high and stand out in a saturated market?

In our playbook, we explore the importance of marketing and spreading the word about your

event. We touch on the importance of engagement to decrease your drop-off rate.
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What is Event Promotion?

Event promotion is about making potential attendees aware of your event through the

internet and other forms of digital communication.

This includes using different communication channels and platforms such as emails, social

media, and web-based advertising to reach out to prospects to promote your event. 

Event promotion will help you drive awareness and increase attendance for your event.



Depending on who your audience is, there are different channels you can use to reach different

audiences — like LinkedIn, email, or SMS.

Don’t stray from your core brand message when promoting an upcoming event. Be true to your

brand and try not to feel pressured to use every single channel. Your message must be simple,

relevant and specific.

When it comes to event promotion, it’s about quality, not quantity.

Below are a few steps to help you get started when promoting your online event:

Getting Started

Define your promotion goals for your
upcoming event

Identify your target audience

Create the dream team

Utilise existing communication
channels

Track your performance



Brown rice (or “hulled” or “unmilled” rice) is 
whole grain rice. It has a mild, nutty flavor, and 
is chewier and more nutritious than white rice, 
but goes rancid more quickly because the bran 
and germ — which are removed to make white 
rice — contain fats that can spoil. Any rice, 
including long-grain, short-grain, or glutinous 
rice, may be eaten as brown rice.
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Ask yourself, what is the event's objective?
What will attendees get from this event and why should they attend?

Determine the purpose of your event.

Questions to help you define your event’s goal
1.
2.

Remember to make your promotional goals “SMART” (Specific, Measurable, Attainable, Realistic, Time-
based).

For example, saying you want to “Host the best event ever” is not a specific, realistic or measurable
goal. A goal to “Host a 3-day long medical conference for neurosurgeons by the end of the year with
3000 online attendees” is time-based, specific, measurable, realistic, attainable and a well-defined goal.

Once you have decided on your event goals, your marketing initiatives must support your goals to
ensure that you achieve them.

Check out a few event goals and marketing methods to help you achieve those goals

Define your Goals

Increase online event registrations to 300 by end

of the month

Your speakers, sponsors, and partners have their own audience that is just

waiting to be introduced to your event.

Make sure you empower them with content and utilise their audience to your

advantage by asking them to promote your event on their platforms. You’re

guaranteed to get new registrants. Provide invitees with trackable registration

links so that you can tell where your new guests came from.

Receive 10 5-star ratings during the conference

for customer services

Share a link and ask guests to rate your service after the event so they can

provide feedback while the experience is fresh in their minds.

It’s a valuable opportunity to get feedback directly from attendees about

your event. KPIs from surveys can include satisfaction, intent to return, and

net promoter score (NPS). 

Sell 2000 tickets by June 2021

 Run an early bird promotion

Selling tickets at a discount when the event is first publicised can

have multiple benefits for both you and your attendees. 



The key to determine your target audience is to know as much about them as possible, who they are,
their needs and their wants.

The more detailed information you collect, the easier it’ll be to promote your event. Your target
audience will be people that will be specifically interested in attending your event or can identify with
your brand.

The best way to identify your ideal attendee is to create a persona. Depending on the industry in which
your business operates and event goals, you will look to target a certain type of delegate, company,
partner, etc.

#Tip: If you’ve organised events in the past and this is not your first online event, you’re already
sitting on a lot of information from your past event. Analyse your previous event’s database
and try to find people that will be interested in attending your next event.

Brown rice (or “hulled” or “unmilled” rice) is 
whole grain rice. It has a mild, nutty flavor, and 
is chewier and more nutritious than white rice, 
but goes rancid more quickly because the bran 
and germ — which are removed to make white 
rice — contain fats that can spoil. Any rice, 
including long-grain, short-grain, or glutinous 
rice, may be eaten as brown rice.
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Identify your Target Audience

Hubspot has a free
Persona creating
platform you might
want to Check Out 

Planning an event and creating a marketing strategy can be stressful, but with the right team – it
doesn't have to be.

Once you have finalised your goals and target audience – put together a dream team that will help you
promote the event. We recommend you start promoting your event at least 2 weeks prior to it going
live. This will give you and your team enough time to plan, brainstorm and get things done ahead of
time.

Create the Dream Team

- If your company has a blog or even a video podcast series, you can leverage those channels to
promote upcoming events to your target audience.

- Promoting your event through your newsletter is another good way to drive awareness while still
delivering valuable content to your subscribers.

- Enabling your sales team to directly promote events to their prospects and customers is a really
effective way to drive event registrations.

- Reuse promotional content from previous events.

Work with your Existing Channels

https://www.hubspot.com/make-my-persona


Pre-Event Promotion Checklist

Task Assigned to:
Create a landing page with event information for your guests to
access at any time.

Make the event registration link available on social media, email
signatures, and all available platforms.

Send out bulk emails to remind your guests to register, take part
in competitions and encourage them to invite colleagues.

Schedule push notifications on your mobile event app to go out
to attendees, reminding them to take part in competitions and
fill in surveys.

Create branded imagery and videos for your event to use across
social media. Post at least 3 times a week.

Create and promote an event hashtag that will be added to your
bio and all the posts about the event.

Create event branded signatures for your team members.

Ask your team members to reshare event posts on social media.

Create a Facebook and LinkedIn event page - constantly post
updates, polls and competitions on these pages to create hype.

If you have well-known speakers, sponsors, or vendors for your
upcoming event, share photos and information about them to
build excitement.

Run promotions and competitions on social media to promote
registration and ticket sales.

Ask your speakers to reshare content about the event with their
audience.

Partner with a catering company and have snacks delivered to your
attendees before the event to enjoy during the event. 

Ask your attendees to share pictures of their parcels and snacks.



Promotion During the Event

Task Assigned to:

Before the event: Draft chat messages on a word document to post in the
chat session during the event to promote surveys, live polls and speakers.

Before the event: Schedule posts to go out on social media during the
event with the registration link, quotes from speakers, and event hashtags.

Be sure to stream your event to social media platforms such as
LinkedIn, Facebook and YouTube.

Have a dedicated social media manager that will post video snippets,
screenshots and pictures of the event on social media during the event.

Send event access information to all invited guests, even those that
didn’t confirm their attendance – just in case they have changed their
mind.

Run competitions and give away prizes to the most engaged attendees,
during the event, to promote engagement.

Have a moderator take questions from the audience to encourage
participation.

Ask your team members to attend the event to encourage engagement
in the chat session.



Post Event Promotion

Task Assigned to:

Announce and post pictures of the competition winners on social media.

Some virtual event platforms that Flock offers allow you to create a Post-event
Networking session for your attendees – this is a good idea to maintain the
hype and encourage attendees to build connections as well

Send thank you emails right after the event with the event recording,
downloadable resources and post-event survey attached while the
event is still fresh in the attendees minds.

Post the event recording on social media – preferably YouTube to gain
more traffic and attraction.

Reward people who fill in the post-event survey to encourage feedback
and participation at future events.

Conduct a social media quiz or contest related to the event content.

Re-live moment from the event by taking advantage of popular hashtags
such as #TBT, #Throwback or #FlashbackFriday on social media

Contact leads from the event and ask them what they thought about
the event – resell yourself or product.



Canva is a graphic design platform, used to create social

media graphics, presentations, posters, documents and

other visual content.

Create branded designs for your event.

Visit Website

Your Marketing Tool Box

Buffer is a software application for the web and mobile,

designed to manage accounts in social networks, by providing

the means for a user to schedule posts to Twitter, Facebook,

Instagram, Instagram Stories, Pinterest, and LinkedIn, as well as

analyze their results and engage with their community. 

Schedule social media posts for your event before the event

Visit Website

Restream allows users to simultaneously stream video

content to multiple platforms and social networks,

including Facebook, YouTube, Twitch, Mixer, and

LinkedIn

Visit Website

List your event in the Flock Events App

- Send push notifications to your attendees, Pre, during and

post event, Share event information. Attendees can download

the app and access content any time on the app stores

Visit Website

Canva

Flock Events App

https://www.canva.com/
https://buffer.com/
http://restream.io/
https://flockplatform.com/


Make your next event a

success with Flock.

www.flockplatform.com

http://www.flockplatform.com/

